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• Only Meetings, Incentives, Conferences and Trade Exhibitions will be supported MICE 

• Number of Delegates from outside SA (40% International Events / 20% African Regional)Number of Delegates 

• Economic Sectors linked the NDPEconomic Sectors 

• Does the business event demonstrate any export stimulus Export Stimulus 

• Does the business event demonstrate any Foreign Direct Investment StimulusForeign Direct Investment 

• Does the business event demonstrate any Trade Industry StimulusTrade 

• Does the business event demonstrate any Service Industry StimulusService Industry 

• Does the business event demonstrate any Knowledge and Creative Industry StimulusKnowledge and Creative Industry 

• Will the business event put SA in the International limelight of the particular sector or industry Profile 

• What time year is best suited to host the exhibition Seasonality 



Associations with South 
African Key Contacts

Associations relating to 
South African Specialisation

Markets: US, Europe and 
Africa

SANCB focus on the European, American and regional associations. Associations

with South African contacts and which are connected to South African areas of

specialisation should be a key focus

ASSOCIATIONS CONVENTIONS / CONFERENCES  

Incentive Agencies Corporate Companies In House Planners

SANCB put its incentive market focus mostly on incentive houses and corporate

travel agencies. Europe and the US are strong established markets, while Brazil

and India are promising as shorter-haul large emerging markets

INCENTIVES



Internationalising 
national shows

African versions of 
existing titles

Markets: SA, Europe 
and US

Internationalising shows that have South African and SADC producers should be

the main focus for the SANCB. Europe should be the main focus for replicating

titles

EXHIBITIONS

African product launches and 
user groups

African regional meetings of 
multi-national corporations

Local corporate meeting 
including multi national 

firms

SANCB’s corporate meetings effort is focussed primarily on promoting South

Africa as the Africa’s best staging place for product launches and user groups

organised by companies in the SADC, Europe, the US and Asia

CORPORATE MEETINGS



• Ambassador’s are thought leaders, 

internationally recognised for 

achievements and contributions in their 

field, and enthusiastic in their support 

for South Africa. 

• The aim of an Ambassador Programme is 

to identify and secure an increasing 

share of regularly occurring 

international association meetings that 

call for competitive bids from a local 

chapter of the association. 



South Africa Business Events Ambassador Blazers 

These Blazers will  instill National Honor 

and Pride for our Ambassadors. The 

ambassadors wear their jackets to all 

events when representing South Africa. 



▪ Sits on executive 

committees of 

international 

associations

▪ Well-known in his/her 

field

▪ Future leader « in-

coming chair »

▪ Involved in winning or 

staging international 

events

▪ Leaders of key 

economic sectors

▪ National pride

▪ Offshore industry 

leaders with influence 

and connections

Ambassador 

Credentials

▪ Sits on executive 

committees of 

international 

associations

▪ Well-known in his/her 

field

▪ Future leader « in-

coming chair »

▪ Involved in winning or 

staging international 

events

▪ Leaders of key 

economic sectors

▪ National pride

▪ Offshore industry 

leaders with influence 

and connections

▪ Recognition of their 

work in hosting events

▪ Bid promotion 

assistance

▪ Networking with 

industry peers and 

politicians

▪ Media coverage

▪ Civic pride

▪ Greater alignment of 

objectives between 

government and 

industry

▪ Achieve personal goals

▪ Invitations to special 

events

Benefits to 

Ambassadors

▪ Recognition of their 

work in hosting events

▪ Bid promotion 

assistance

▪ Networking with 

industry peers and 

politicians

▪ Media coverage

▪ Civic pride

▪ Greater alignment of 

objectives between 

government and 

industry

▪ Achieve personal goals

▪ Invitations to special 

events

▪ Ownership: SANCB, 

industry committee 

and group of 

associations

▪ Clear 

objectives/expected 

outcomes

▪ Term of ambassadors

▪ Explicit expectations 

of ambassadors

▪ Programme 

management through 

CRM system

▪ Resource to maintain 

and motivate 

ambassadors

▪ Have exit strategies

▪ Monitor activity and 

support by 

ambassadors

Programme 

Management

▪ Ownership: SANCB, 

industry committee 

and group of 

associations

▪ Clear 

objectives/expected 

outcomes

▪ Term of ambassadors

▪ Explicit expectations 

of ambassadors

▪ Programme 

management through 

CRM system

▪ Resource to maintain 

and motivate 

ambassadors

▪ Have exit strategies

▪ Monitor activity and 

support by 

ambassadors

▪ Bid support: Bid 

documents, strategies, 

financial analysis, bid 

marketing and bid-

related travel

▪ Peer to peer 

presentations

▪ Newsletters

▪ Training: Presentations 

and media

▪ Sponsorship to be 

elected to position of 

influence

Programme Activities

▪ Bid support: Bid 

documents, strategies, 

financial analysis, bid 

marketing and bid-

related travel

▪ Peer to peer 

presentations

▪ Newsletters

▪ Training: Presentations 

and media

▪ Sponsorship to be 

elected to position of 

influence

Commitment by 

Ambassadors

▪ Peer-to-peer 

communication at top-

level academic and 

professional circles

▪ Encourage colleagues 

to bid and host events

▪ Presentations to peers 

– potential hosts

▪ Identify opportunities 

for Bureau to meet 

potential hosts

▪ Give time to the 

programme

▪ Create case studies of 

their bid

▪ No monetary reward

▪ Peer-to-peer 

communication at top-

level academic and 

professional circles

▪ Encourage colleagues 

to bid and host events

▪ Presentations to peers 

– potential hosts

▪ Identify opportunities 

for Bureau to meet 

potential hosts

▪ Give time to the 

programme

▪ Create case studies of 

their bid

▪ No monetary reward

Selection Criteria: Ambassadors  



Ambassador Programme Launch Meetings Africa 2014 



Business Development Capacitates: Ambassadors  

12 Leads Generated for 

International and African 

Regional Conferences and 

Conventions






